Advancement & Alumni Website ) HUMBER

Project Plan - Strategic Communications

DELIVERY DATE:
October 1, 2018

Objectives

To evolve the Advancement & Alumni website according to existing strategic needs and to improve overall user experience and
engagement by:

—
Restructuring the Enhancing design and Revising or generating
existing architecture functional elements new web content
E —
Amplifying access Measuring results to Building a foundation of
through promotions inform future evolutions engagement pre-campaign

Rationale

The existing Advancement & Alumni website and, in particular, the Giving section is not currently equipped to meet the
needs of the department or the users we serve through our communications and initiatives. Critical information about our
activities is not easily accessible in the existing website architecture, nor is the content made relevant or engaging enough to
help us in achieving our strategic goals. In addition, the current architecture does not allow for the promotion of timely,
strategically relevant materials, hindering our ability to engage with audiences.

This project represents a significant opportunity to improve how our key stakeholder groups interact with our key
messaging and initiatives through our online channels, particularly in the lead up to our first major fundraising campaign.
By simplifying the overall user experience, optimizing content for online engagement and creating easy ways for audiences to
access important and captivating content, the revitalized Advancement & Alumni website will become a central information hub
for stakeholders and a major driver of engagement, participation and support among donors, alumni and prospects. Once this
foundation has been set, we can more easily conceive and implement ongoing website evolutions to accommodate the new
campaign, while also building the online component of our everyday fundraising program.
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Implement all major
website revisions by
October 2018

Deliverables
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Increase web traffic Ensure all content is Reduce overall content
by 25% per month by kept up-to-date on an by 50% across the
end of 2018 onaoina basis Giving website

Revised Architecture
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Integration Strategy

Process Map

Editorial Plan

Reporting Plan

Timeline

Overview comparison of both the existing and proposed frameworks for the Giving section
of the website and demonstration of the revised user experience

Series of wireframe mock-ups for all new and revised individual landing pages in the
Advancement & Alumni and Giving website architecture; includes sources and rational for
any additional elements

Overview of opportunities through both new and existing communications channels to
incorporate and promote the revised website with key audiences

Outline of all major tasks and responsibilities within the work cycle for this deliverable,
including procedures and timelines for content submissions and updates to existing
elements and/or copy

Sample editorial plan for the upcoming year, incorporating major College and departmental
milestones and how these will materialize throughout the website

Summary of reporting metrics and frequency of collection

August 2018
September 2018

October 1, 2018

October-December 2018

December 2018

Plan Approval; Consultation with Black Cat Advertising

Content Creation, Curation & Review

Revisions Complete

Metrics Collection

Internal Review (in preparation for Campaign)
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WI refra m es NOTE: All copy Is in draft form and is meant to demonstrate space allowances; final copy will be compiled once project plan is approved.

Advancement and Alumni Homepage - replaces http://humber.ca/advancementandalumnj

An Advancement and
Alumni-specific mission has
been added to help foster
awareness of our function
and to contribute to a
culture of philanthropy at
the College.

This news feed is meant to
provide a simple means of
keeping content fresh and
updated on our homepage by
pulling in all news and updates
that are currently funneled into
from the Giving News & Events
page and the Alumni In The
News page.

@) numser

GUIDE & COURSES A

WE ARE WITH YOU ALL THE WAY

Advancemant and Alumm i committed to furtharis
By nEREINg Al donees. and eulivaling philaethiopy. Spons

Giving Alumni

Discovér how 00T SUPDOFIErs 818 making s

Exn

STUDENT LIFE INTERNATIONAL ABOUT

Stay Up-bt-gate on INEle1est news and events

difference for BumMber and our SlUdents, and | while taking advantage of excisive benelits
iy you SPDAID make &N IMpaCl of yulr OER. . AN Services #vaiabe only 10 Humber alumei.

NEWS & EVENTS
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2016 Humber Golf Classic raises
$150.000 for Awards & Scholarships

June 2018
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The Barrett Family Foundation invests
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navigation bar that covers all

fundraising efforts.

Dedicated giving links are standard
across the industry. By making this
button a permanent fixture on the

pages, we can increase awareness
and potential participation in our

AODA-compliant sliders with
descriptive text have been used
on other pages within the
Humber architecture. This
element allows us to optimize
space on the page by promoting
timely and relevant content on an
evolving basis and reserving the
other real estate for more
permanent content. This specific
slider will primarily feature
imagery that best represents our
function at the College.

Content on all pages has
been condensed and refined
to optimize effectiveness for
online and digital channels



http://humber.ca/advancementandalumni
https://mediastudies.humber.ca/
https://humber.ca/advancementandalumni/giving/news-and-events.html
https://humber.ca/advancementandalumni/alumni/news-events/news.html
https://humber.ca/advancementandalumni/alumni/news-events/news.html

Giving Homepage - replaces http://humber.ca/advancementandalumni/giving
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This news feed will be NEWS & EVENTS
dedicated to Giving-related
content only June 2018

2018 Humber Golf Classic raises
S450.000 for Awards & Scholarships

June 2018

The Barrett Family Foundation invests
510 million in Humber Cellege

March 2018

Mare than 100 students come together
to celebrate Bob & Francine Barrett
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Not only is the header
navigation revised to reflect
the new architecture, but
sub-pages have also been
included so that users can
easily locate this content
from anywhere on the site.

Slider with Giving-related
content (news, events,
initiatives, specific giving
opportunities, etc.); would
be updated based on a
comprehensive editorial plan

A regularly updated donor DONOR SPOTLIGHT GIVING MATTERS

spotlight provides us with an
additional form of digital
recognition at various levels
of giving; would be updated
based on a comprehensive
editorial plan.

Bob & Francine Barrett

Loram ipsum daloe it Amet. conssctstur
adigincing il Tliam sempar augus & nikh
seoleriaque efficitur, Munt eu risus nibh
Curabitur acinia borior 5t sem molestis, in
trintique odio faucibu, Lorem Ipsum dofar ail
amel, consectetur adipimcing elil. Cliam
SEMPET AUEUR 3 KilN SCEIBIEqUE BTG,
MURC U fiBus Nibh. Curabitus 18cnia 10rior el
Em malstie, in UEUGLE 00 fHCibEs.

“Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Etiam
semper augue a nibh
scelerisque efficitur.”

- John Smith
2nd-year Humber student

< |

Brief student testimonials
are a valuable tool in
demonstrating the power of
giving, while this positioning
connects our donors with
the people they impact;
would be updated weekly
based on a comprehensive
editorial plan.



http://humber.ca/advancementandalumni/giving

Slider with pre-determined
donor and student quotes will
help encourage users who
arrive on this page to continue
the process of making an
impact through a donation.

Ways To Give - replaces https://humber.ca/advancementandalumni/giving/ways-to-give.html
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Icons are used instead of
images in order to help users
easily navigate the page to
their giving method of choice

WAYS TO GIVE

o] «— [ |

Online

Support Humbser studants wilh he simpis click OF & bUELn ¥i your ComBULEr OF your mokile phond. Chooss Beteesn &
et A1, 8 masthly pISAES OF B Parmd SAdUCtion (fer LMY, of GHACE FOUF [owards 8 biSuls or mecsorial fuse,

Awards & Scholarships

Loenm ipsum Solor 3it amat. conssctelue Bipiscing alit
PUlGntesaus CORAECAtUr #1o8 FOn aNte placerst lactih Cras
100128 AAIUD, Viveres B §RITIRG 2, EORSEIUAL 31 A mAgns

= [

Flanned Giving

Lora ipsum dolor it amot. COnERCtolLr adipiscing elit
Poliaitnus corsectaUr ron Fon BNtE placerst luctus. Cras
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Major Gifts

Lorem ipaum dolor sit amet, Consectilus adipicing it
Falontesnue CORSICINNUT ros RGN ANte placerst hectus. Cras
A0rtos REQUD, YIvErTa ot Sl0HENG b, CONBEqUAL 342 amat magna.

Online giving is highlighted as
the primary method of
collecting donations, with the
different options listed below
(before the giving link).

Tributés & Memorials

Laramipium dolor bt amed, consactatur adipiscing #in
ante plachral luttus, Cras
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Humber Golf Classic

Lorem ipsum dokor it amet. consectetur adipiscing elit
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In order to keep this page
\ simple and short, each option

only has brief summary text
while a button leads to a
dedicated landing page with
additional information;
several of these pages already
exist (i.e., Humber Gives,
Name A Space, Humber Golf
Classic), while others will
need to be created.



https://humber.ca/advancementandalumni/giving/ways-to-give.html

Impact of Giving — replaces https://humber.ca/advancementandalumni/giving/giving-matters.html

Video headers currently exist
elsewhere in the Humber
architecture; this header
would open a shadow box to
play our existing Awards &
Scholarships impact video.

Q) Humner

GUIDE  PAGGRAMS & COURGES  ACMISSIONS  STUDENTLIFE  WNTERMATIONAL  ABOUT

'
$4.3M

Total funds raised in 2017-18
in support of Humber College

Nrwes b tebshrne

Highlight significant fundraising

1D statistics to demonstrate ongoing,
( ) quantitative success; once an
") / annual donor report is instituted,

350 1300

New donors to Humber Students supported by donor-
College since April 2017 funded awards & schalarships

ILITIES

this section will house the digital
version and feature notable
content from the publication.

Leads to another landing
page with a library of
Profiles of Impact (see
following page for details).

Thasis o e s rsan marsert ot

IN THEIR OWN WORDS

“Lorem ipsum dolor sit amet, consectelur adipiscing
elit. Etiam semper augue a nibh scelerisque efficitur,
Nunc eu risus nibh. Curabitur lacinia tortor et sem
molestie, in tristique odio faucibus.”

- John Smith
Zrdd-year Humbar stidant

“Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Etiam semper augue a nibh scelerisgue efficitur.
Munc eu risus nibh. Curabitur lacinia tortor et sem
molestie, in tristique odio faucibus.”

John Smith
Snd-year Humbar student

“Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Etiam semper augue a nibh scelerisque efficitur.
Nunc eu risus nibh, Curabitur lacinia tortor et sem
molestie, in tristique odio faucibus.™

John Smith
Zne-year Humber student

i ore
PROFILES OF IMPACT

ity | T iin | oo s G | g shmrsna S

Select stakeholder (donor
and student) quotes taken
from larger Profiles of
Impact (see below) to
demonstrate qualitative
impact; would be updated
based on a comprehensive
editorial plan and will be
tied to Giving Matters
testimonials from the
Giving landing page.



https://humber.ca/advancementandalumni/giving/giving-matters.html
https://www.youtube.com/watch?time_continue=66&v=HZemYXTjNeE
https://www.youtube.com/watch?time_continue=66&v=HZemYXTjNeE

Profiles of Impact — replaces https://humber.ca/advancementandalumni/giving/giving-matters/thank-you-to-our-donors.html and
https://humber.ca/advancementandalumni/giving/giving-matters/student-stories.html
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Our Students

The profiles
distinguished between
Donors and Students.

HUMBER
The Barrett Family Foundation is How an entrance scholarship helped
breaking new ground at Humber John Smith take his next step
Lorem ipsum dolar sit amet, consectelur adipiscing alit Lorem ipsum dolor sit amet, consectetur adipiscing elit

Hulla metus magna. maximus at eleifond quis, postere at Rulla metus magna, maximus at eleifend quis, posuare at
urna. Quisque ul sampar ipsum uina. Quisque ul semper ipsum.

This profile library houses
fulsome, 250-300 word (max.)
profiles of donors, students and
projects that demonstrate the
impact of philanthropy at
Humber; the tone of these
profiles would be lighter and
more emotional than content

As new profiles are
added, they will be
cross promoted across

ivi g ] T _ ] the Giving website (see
fror: thef[\lleyvsh& letljng pages; How Cisco Systems is giving students a Peggy Thompson is taking the world by <4 | other wireframes for
€ach profile '5, oused on a . leg up on their future careers storm thanks to one special donor references to this)
SEparate‘ Iand_lng page; p_roflles Lovem ipsum dalor sit amet, consectetur adipiscing elit Loremn ipsum dolor sit amel. consectatur adipiscing elil :
and testimonials that exist MNulla metus Magna, mamus at elaifand quis. posuers at Nuila metus magna, maximus at eleifend quis, posuers at
elsewhere on the current wina. Quisqls Ut sempar ipsum urna, Quisque ut semper ipsum

website will be incorporated into
this page during the transition.

Bringing outdoor learning to Humber's These Barrett Scholars are the future of

Early Childhood Education program technology innovation . .

Lorem ipsum dolor sit amet, consectotur adipiscing elit Larem ipsum delor sit amet, consectetur adipiscing elit The page is designed as
Nulls melus magna, maximus a1 eleifend quis. posuere at Kulla metus magna, maximus at eleifend quis, posuere at a feed so that new

urna. Quisque ut sampar ipsum. urna. Quisque ut Semper ipsum. Storles cah be added on



https://humber.ca/advancementandalumni/giving/giving-matters/thank-you-to-our-donors.html
https://humber.ca/advancementandalumni/giving/giving-matters/student-stories.html

Our Donors — new page
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Link to the new Profiles of
Impact page; instead of
housing donor and student
profiles in separate places
(making them difficult to
navigate), this content will be
combined for easy discovery
and increased exposure.

Quisk Navigation

Content for Gratitude Hall
(videos, launch, etc.) to be
housed onits own unique
landing page; it’s
important for users to
interact with donor names
before learning about
recognition so as to
maintain the website as a
useful donor stewardship
tool (direct links to the
Gratitude Hall page can be
featured elsewhere).

Quick navigation bar allows
users to easily locate a
specific giving level without
having to scroll.

Giving levels are distinguished
using renderings of the
accompanying plaque,
connecting this listing with the
physical wall; this element
presents a simple recognition
opportunity that can be kept
up-to-date and current more
reactively than on the physical
wall; the intention is to
eventually replace this listing
with an interactive version of
the donor wall

+51 MILLION
DONOR KAME DONOR NAME
DONGR NAME DONOR NAME
DENGR NAME DONOR NAME

i

$100,000 - $999,999

$25,000 - $99,999

$10,000 - $24,999

If donor has a corresponding Profile
of Impact, their name will be linked
directly to that page to ensure
maximum exposure.




Gratitude Hall — replaces http://humber.ca/advancementandalumni/giving/gratitude-hall-opening.html
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This page transforms from a
recap of the Gratitude Hall
launch into a general
information page meant to
provide an overview of the
wall and its purpose/history.

51 MILLION $100,000 - 5990 555 25,000 . 59 999 $10.000 . S48

The Story
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Existing multimedia WATCH TH STORY OF GRATITEOE HALL BELOW
content will still be & i

incorporated
AT

Content from the current
Gratitude Hall page (re:
launch) has been included
towards the bottom of the
page so that it is still accessible
but not as prominent.



http://humber.ca/advancementandalumni/giving/gratitude-hall-opening.html
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MEET THE TEAM

Page is designed to help A Message from Krista 0'Donnell, Chief Advancement Officer

introduce all front-facing

. Lorem ipsum dolor $i1 amet. consectetur adipiscang elit. Nulla metus magna.
staff to our online :

maximus at eleifend quis, posusre a1 uma. Quisque uESRMper IpSU, Donec
wnculis lobortss neque. vitas interdum velt blandit eu. Nunc vitae isculis dam
Morti sed risus eu mi matts Uneidunt. Donec sem ercs, susSeipit at lestusur, Message from CAO
Eravida farmantum nisi. Duis & eros mais. Dosec convallis seelSrsque MBUTE expanding on the

non gravida. Maecenas sodlicitudin tellies Inctus, oo facilisis Wous Scelerisque ot depa rtment’s mission and
Fusce maximus. neque sed placerat luctus, diam misl viverma diam, eu viverra N .
Metus fels 14 valiL. UL TAGIbuS TUrpis Wilmearper. scelrisqua urns Tempor / introducing the team.

pellontesque diam

stakeholders, increasing
recognition and “putting a
face to the name” in order
to appear more relatable
to donors and prospects.

Yours sircerely,
Krista O Donnel

Claudia Metelsky Adelia Marchese Each individual team
Directar, Major Gifts Disector, Alumni and Annual member will receive a

FoRrams / content block with their
name, title and link to their

contact information; new

headshots would be required.

Emelita Ervin

Senior Advancement Officer

Charles Gilmer Irshad Osman Nikolas Tsirgielis

Senior Advancement Officer,
Major Gifts

Jackie Clarke
Senior Advancemeant Officer,
Stewardship

Senlor Advancement Officer.
Major Gifts

Cynthia Luey

Annual Giving Officer

Senior Advancement Officer,
Major Gifts

Marlene Barbosa
Student Awards Officer




This page largely remains
unchanged in design
elements and layout,
however, thanks to a o
comprehensive editorial News & Events — replaces http://humber.ca/advancementandalumni/giving/news-and-events.html
plan, content will be posted
more frequently — thus

keeping it current. ‘B'"UMBER i i e -~ |- |
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NEWS & EVENTS

HUMBER AND CISCO JOIN FORCES TO ENHANCE
TECHNOLOGY-DRIVEN EDUCATION

Jume 28, 2018

Lorem ipsum dofor sit amet. consectetur adipisging ot Nulla metus magna.

maximus a1 ebeifend quis. posuere ot urna. Guisque ut sempsr ipsum, DoRe:
lmculis lobortis neque. vitas interdum velit Blandd ou. Munc vitae iaculis diam.

RECORD-BREAKING $176.000 RAISED FOR
STUDENT SUPPORT AT THE 2018 GOLF CLASSIC
Jume 28. 2018

Lorem ipsufidobor sit amet. sansectstus adipiscing efit. Nulla metus magna,

maximug a1 ebeilend quis. posusle 8t Lina. Guisque ut semper ipsum. Dones
inculis dobortis rague, vitas interdim velit blandst eu. Nunc vites nculis diam

CELEBRATING THE OPENING OF

THE CAROL REID EARLY CHILDHOOD EDUCATION
Jume 28, 2010

Lorem ipsism dolor it amet, consectetus adiprscing alit. Nulls metus magna,

maximus al ebeifend quis, posusre a1 wina. Guisque ul sempar ipsum. Donec
iaculis lobortis neque, vitae interdum velit blandn eu. Nunc vitae iaculis diam.

HUMBER CELEBRATES THE OPENING OF
GRATITUDE HALL

Jume 28, 2018

Lorem ipsum dofor sit amet. consectetur adipiscing it Nulla metus magno.

maximus a1 ebeitend quis. posuere at Lina. Quisque ut semper ipsum. Donec
Inculis lobortis neque, vitae interdum velit blandst eu. Nunc vites inculis diam

HUMBER GRAD ROM SUTER WINS 2016

PREMIER'S AWARD

lume 28, 2018

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla metus magna,

maximus ai eleifend quis, pesuers at wina. (uisque ut semper ipsum, Donec

isculis lobartia neque, vitae interdum velit blandst su. Nune vitae iaculis dism



http://humber.ca/advancementandalumni/giving/news-and-events.html

Contact Us — replaces http://humber.ca/advancementandalumni/giving/news-and-events.html
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Beet The Team

CONTACT US

Advancement and Alumni
205 Hupiber College Boulevard
of & Learmning
Learning Resource Cammons, Sth Floor
Taranio, ON MOWELT
humber cafadyancemantandalumni

.\\ 416.673.0152 giving@humber.ca
ﬁ77.373.0152 alumni@humber.ca

Charitable Registration Number: 10749 7273 RROODL

00000

Focus for this page placed on
the primary contact vehicles
to improve user experience;
the potential also exists for
this page to feature a fillable
form in a future evolution.



http://humber.ca/advancementandalumni/giving/news-and-events.html

Integration Strategy

In order to communicate the revised website out to key stakeholders, and to help encourage increased traffic as the department
measures the impact of these revisions, a comprehensive integration strategy will be initiated once the website has been
finalized in order to consolidate the new website with our existing communications.

Editorial Platforms
Beginning w/ October 2018 Issues

Social Media

Email Marketing

Donor Communications

Alumni News

e Revised email header
with link to the main
Giving landing page

e Monthly fundraising story
links to page hosted on
the Giving website

e Giving link at bottom of
publication redirected to
new Ways to Give page to
foster greater
understanding of different
methods of giving

Gratitude Magazine

e Website links included
alongside articles where
appropriate to promote
cross-channel
engagement

All new content (i.e.,
news and profiles)
shared on the
appropriate channels
on an ongoing basis

“Profiles of Impact”
shared with links and
custom graphics or
images using overlaid
pull quotes

All email templates,
wherever possible,
include a link to the
Giving page in the
header (orin the copy)

New email sent to
interested alumni
prospects mirroring the
Ways to Give page

Existing major donors
on the donor wall
invited to visit the “Our
Donors” page to view
their recognition

Website specifically
listed as recognition
opportunity in donor
appeals

“Profiles of Impact”
promoted to prospects
in conjunction with
appeals as a
demonstration of
philanthropic impact, as
well as existing donors
to encourage
participation

While our initial integration will include the actions and examples listed above, this list is non-exhaustive and will evolve over the
course of the new website’s implementation. Any significant new content (i.e., a new landing page or portal for a specific
initiative, the launch of a new and/or ongoing initiative with an associated landing page) will be accompanied by
communications plan that will incorporate all channels uniquely (including those listed above) in order to maximize exposure.



Process Map

To maintain quality and brand standards among all pages in the Giving section, all content and updates will be managed
through the Communications function of Advancement & Alumni. Through this process, we can achieve a consistent look-
and-feel across the channel (including elements such as copy length, incorporation of key messaging, selection of imagery an
creative elements, etc.) and can

Content Contributors
(Internal & External)

»] COMMUNICATIONS |- Ongoing Review

WEB CONTENT

Editorial Flan
New Content
‘Communications will engage in
L i ongoing review and oversight of
Cammunications will repart Revisions & Updates the website (aside from
back to content coniributers X - . .
ance content has been submitted content } in order to
successfully implemented ensure content is kept
P up-to-date and stagnant content
is dealt with immediately
Communications
. will coordinate with
Implementation Black Cat to

ensure content is
published

Overall web metrics will be

pulled on an ongoing basis, =
However specific initiatives will Measure
he measured where approprate

Reporting Plan

In order to ensure the success of this evolution, it is imperative that we remain abreast of how the website is performing on a
regular and ongoing basis through a dedicated reporting plan. Below is an overview of the metrics we will seek to collect on the
first business day of each month post-implementation. As Black Cat currently holds the access to Google Analytics for the
Humber website overall, it may be necessary to request a monthly report be pulled with our desired metrics.

- Total Traffic

- #of Unique Visitors

- Page Views (Overall and Specific)

- Traffic Sources

- Bounce Rates

- Time Spent on Site

- # of Pages Viewed (Pathways)

- Visitor Conversion Rate (re: donations)



Editorial Plan szmpie

Editorial Overview (8-month period)

2018 2019
SEPT ocT NOV DEC JAN FEB MAR APR

Advancement and Alumni Website

Advancement and Alumni - Homepage

Header Slider x1 %1 %1 x1
Giving - Homepage

Header Slider i x3 %3 %3 x3 %3 x3 x3

Donor Spotlight x1 x1 %1 x1 x1 x1 x1 x1

Giving Matters (Quote) %2 X2 %2 *1 X2 %2 %2 X2
|Giving - Ways To Give

Header Slider (Profiles) | | x1 ‘ | %1 | | x1 | | x1
|Giving - Impact of Giving

Profiles of Impact (Highlights) [ [« ] [ o« ] [ ] [ x
[Giving - Profiles of Impact

Profiles [ oc [ oc | o | os. .| 6 | oc [ oc [ oG
|Giving - News & Events

Articles | o6 | o6 | o | e | oc | oc | oc [ oG
|Giving - Other

Overall Content (Images/Copy) REV REV REV REV

Impact of Giving (Reporting) REV REV

Donor Listing REV REV

X(#) — number of revisions | OG —ongoing | REV —review and revise

Detailed Monthly

September 2018

1 Profiles of Impact
5 Jehn Smith (Donor)
5 Peler Thomas | Student)
20 Palicia Newman (Student)
26 The Gordon Family Foundation (Donor)

2 3 4 5 G 7 :} Header Sliders
POF (D) 10 Revise (Homepage) - include slhde A, skide B. slide C
POF (S) 17 Revise (Homepage) - replace side C with Gift Announcement
24 Revise (Homapage) - replace side A with slide B
9 10 " 12 13 14 15 MNews & Evants
Header Spatlight (D) 14 Gift Announcement
16 17 18 19 20 21 2
Header POF (S) 12 The Barrett Family Foundation (Donor Spatlight)
News. 12 Chris Topper {Giving Matters - Student)
r Barb Fenway (Giving Matters - Faculty)
23 24 25 % Fl 28 2 [ Other
Header POF (D) 24-28 Review (Overall Content - Images/Copy)

Content Review






